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Aims of research

• Inform project - looking at barriers to 
going mass

• Give externals new to the area an 
overview



Methodology

• Started from first Participate plenary session

• Questionnaires and interviews

• Face to face, telephone, and email

• Websites, reports



Activity summary
• 100+ projects and services over last 10 years
• Look at several design dimensions

– Genre
– Availability
– Repetition
– Scale 
– Emergence
– Hostedness
– Level of technology
– Locatedness



Timeline
How do we measure success?



Genre



Game



Guide and LBS



Availability



Repetition



Three pillars of Participate



MASS



What is it good for?

• Outcomes of mass participation:
– Campaign Jamie Oliver – pressure
– Experiment Springwatch – coverage, time
– Resource Digg – expertise, opinion, judgement
– Community MySpace – connection, market
– Entertainment Games – solution, unexpectedness 
– Good for you (and good for us)



Is this all mass? 

• Mostly small scale

• Technical or conceptual trials

• ‘Web 2.0’ services like MySpace, Flickr



Scale



Emergence



Hostedness & engagement

• Hosting participation
– Springwatch v MySpace v Uncle Roy
– What gives a sense of ‘hostedness’?

• Levels of engagement
– Action Network v Jamie Oliver
– Which levels are we designing for?



Barriers to participation

• Feeling contribution isn’t worthwhile

• Lack of interest/apathy

• Need to design to overcome these



Pervasive



Components

• Mobile: pervasive but fragmented

• Internet: ubiquitous

• TV: ubiquitous and merging with online

• Networks: wifi or mobile?

• Positioning: various options, none universal



Level of technology
Cars, TVs, phones, pens

Websites, software downloads

Datacode readers, mobile software

Customised devices, sensors, restricted-software

PDAs for live action, wearables, unique items



Level of technology



Who provides end-user technology?



Technical barriers

• Setting up mobile connectivity

• Cost to end user

• Development costs

• User experience and user appeal

• How did O2 get 1 million users for Mywap?



The future

• Convergence on what?
– Standards, mobile device, networks

• Ubiquitous service
– Doesn’t mean the same service
– Context (user and device) important
– What are the distinctive properties?

• Going mass
– Low tech? High tech? Layer experience?



Environment



Physical environment
• Global warming

– Alarmism, small actions, techno-optimism
– Will Al Gore’s campaign work?

• Studying physical world:
– Pollution, biodiversity, noise
– Citizen Science (Springwatch)

• Free our data!



Social & personal environment

• How we act and interact in environments

• Places and events still matter

• Do virtual communities always form real 
world communities?



Locatedness

Importance of location to user experience:

• High: unique place (Battle of Culloden)
• Medium: located but many/all locations 

(Springwatch)

• Low: located aspect but not critical (Flickr)

• None: (MySpace)



Locatedness



New medium

• New user experience issues
– Cold, bright, noise, feeling conspicuous

• Audio, ‘magic moments’
– Mobile Bristol, Battle of Culloden

• How do we explain the unfamiliar?



New issues

• Serendipity v Spam
– People like a nice surprise sometimes
– They never like spam

• Unwitting or unwilling participation
– ‘Drive-by data’ has new meaning on 

location
• Personal safety

– Who knows where I am?



Any questions?

• Contact: 
adrian.woolard@bbc.co.uk
kath@stynes.info

• Project site: 
www.participateonline.co.uk
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